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NOTE
Within the UNCTAD Division on Technology and Logistics, the ICT Analysis Section
carries out policy-oriented analytical work on the development implications of
information and communications technologies (ICTs). It is responsible for the
preparation of the Information Economy Report. The ICT Analysis Section promotes
international dialogue on issues related to ICTs for development, and contributes to
building developing countries’ capacities to measure the information economy and
to design and implement relevant policies and legal frameworks.
In this report, the terms country/economy refer, as appropriate, to territories or
areas. The designations employed and the presentation of the material do not imply
the expression of any opinion whatsoever on the part of the Secretariat of the
United Nations concerning the legal status of any country, territory, city or area
or of its authorities, or concerning the delimitation of its frontiers or boundaries.
In addition, the designations of country groups are intended solely for statistical
or analytical convenience and do not necessarily express a judgement about the
stage of development reached by a particular country or area in the development
SURFHVV7KHPDMRUFRXQWU\JURXSLQJVXVHGLQWKLVUHSRUWIROORZWKHFODVVLƄFDWLRQRI
WKH8QLWHG1DWLRQV6WDWLVWLFDO2IƄFH7KHVHDUH
• 'HYHORSHGFRXQWULHVWKHPHPEHUFRXQWULHVRIWKH2UJDQL]DWLRQIRU(FRQRPLF
&RRSHUDWLRQDQG'HYHORSPHQW 2(&'  RWKHUWKDQ&KLOH0H[LFRWKH5HSXEOLF
RI.RUHDDQG7XUNH\ SOXVWKHQHZ(XURSHDQ8QLRQPHPEHUFRXQWULHVWKDWDUH
QRW2(&'PHPEHUV %XOJDULD&\SUXV/DWYLD/LWKXDQLD0DOWDDQG5RPDQLD 
SOXV$QGRUUD/LHFKWHQVWHLQ0RQDFRDQG6DQ0DULQR
• &RXQWULHV ZLWK HFRQRPLHV LQ WUDQVLWLRQ 6RXWK(DVW (XURSH DQG WKH
&RPPRQZHDOWKRI,QGHSHQGHQW6WDWHV
• 'HYHORSLQJ HFRQRPLHV LQ JHQHUDO DOO WKH HFRQRPLHV WKDW DUH QRW VSHFLƄHG
above. For statistical purposes, the data for China do not include those for
+RQJ.RQJ6SHFLDO$GPLQLVWUDWLYH5HJLRQ +RQJ.RQJ&KLQD 0DFDR6SHFLDO
$GPLQLVWUDWLYH5HJLRQ 0DFDR&KLQD RU7DLZDQ3URYLQFHRI&KLQD
5HIHUHQFH WR FRPSDQLHV DQG WKHLU DFWLYLWLHV VKRXOG QRW EH FRQVWUXHG DV DQ
endorsement by UNCTAD of those companies or their activities.
7KHIROORZLQJV\PEROVKDYHEHHQXVHGLQWKHWDEOHV
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Note

Two dots (..) indicate that data are not available or are not separately reported.
5RZVLQWDEOHVKDYHEHHQRPLWWHGLQWKRVHFDVHVZKHUHQRGDWDDUHDYDLODEOHIRU
DQ\RIWKHHOHPHQWVLQWKHURZ
$GDVK  LQGLFDWHVWKDWWKHLWHPLVHTXDOWR]HURRULWVYDOXHLVQHJOLJLEOH
$EODQNLQDWDEOHLQGLFDWHVWKDWWKHLWHPLVQRWDSSOLFDEOHXQOHVVRWKHUZLVHLQGLFDWHG
A slash (/) between dates representing years, for example, 1994/95, indicates a
ƄQDQFLDO\HDU
Use of an en dash (–) between dates representing years, for example, 1994–1995,
VLJQLƄHVWKHIXOOSHULRGLQYROYHGLQFOXGLQJWKHEHJLQQLQJDQGHQG\HDUV
5HIHUHQFHWRqGROODUVr  PHDQV8QLWHG6WDWHVGROODUVXQOHVVRWKHUZLVHLQGLFDWHG
Annual rates of growth or change, unless otherwise stated, refer to annual
FRPSRXQGUDWHV
Details and percentages in tables do not necessarily add up to the totals because
of rounding.
The material contained in this study may be freely quoted with appropriate
acknowledgement.
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PREFACE
7KHHGLWLRQRI81&7$'pVInformation Economy Report examines electronic
commerce, and shows in detail how information and communications technologies
can be harnessed to support economic growth and sustainable development.
(OHFWURQLFFRPPHUFHFRQWLQXHVWRJURZERWKLQYROXPHDQGJHRJUDSKLFUHDFKDQG
is increasingly featured in the international development agenda, including in the
World Summit on the Information Society outcome documents and in the outcome
RIWKHQLQWK0LQLVWHULDO&RQIHUHQFHRIWKH:RUOG7UDGH2UJDQL]DWLRQ
The Information Economy Report 2015 highlights how some of the greatest dynamism
in electronic commerce can be found in developing countries, but that potential is
IDUIURPIXOO\UHDOL]HG7KHUHSRUWH[DPLQHVRSSRUWXQLWLHVDQGFKDOOHQJHVIDFHGE\
enterprises in developing countries that wish to access and use e-commerce. It
KLJKOLJKWV WKH ODWHVW PDUNHW WUHQGV EHQFKPDUNV FRXQWU\} SHUIRUPDQFHV ZLWK WKH
81&7$' (FRPPHUFH ,QGH[ UHYLHZV H[DPSOHV RI HFRPPHUFH LQ UXUDO DUHDV
and low-income countries, addresses relevant legal issues and provides policy
recommendations.
As the world looks ahead to implementing a new agenda for the next generation of
our development work, I commend this report to all those seeking to help unlock
the potential of e-commerce for developing countries.

BAN Ki-moon
Secretary-General
United Nations
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Overview

OVERVIEW
Global e-commerce is expanding fast with developing economies gaining
prominence
The Information Economy Report 2015 examines opportunities and challenges
faced by enterprises in developing countries that want to engage in electronic
commerce (e-commerce). As online transactions are increasingly embraced
by enterprises and consumers, the global landscape is rapidly changing, with
developing countries as a group assuming a more prominent role as both buyers
and sellers of goods and services online.
,W LV HVWLPDWHG E\ 81&7$' WKDW WKH YDOXH RI JOREDO EXVLQHVVWREXVLQHVV %% 
HFRPPHUFHLQH[FHHGHGWULOOLRQZLWKPRUHWKDQWKUHHTXDUWHUVRIWKHWRWDO
accounted for by, in order of magnitude, the United States of America, the United
.LQJGRPRI*UHDW%ULWDLQDQG1RUWKHUQ,UHODQG-DSDQDQG&KLQD7KHLPSRUWDQFH
of e-commerce increased substantially in the past decade. In the United States, for
H[DPSOHLWVVKDUHLQWRWDOPDQXIDFWXULQJUHYHQXHVXUJHGIURPSHUFHQWLQ
WRPRUHWKDQKDOILQ
*OREDOEXVLQHVVWRFRQVXPHU %& HFRPPHUFHDFFRXQWHGIRUDQHVWLPDWHG
WULOOLRQLQ:KLOHVWLOOFRQVLGHUDEO\VPDOOHUWKDQ%%WKLVVHJPHQWDSSHDUVWR
EHJURZLQJIDVWHU,QGHYHORSLQJFRXQWULHV%&HFRPPHUFHLVUDSLGO\H[SDQGLQJ
particularly in Asia and Africa. China has already emerged as the largest global
PDUNHWIRU%&HFRPPHUFHtPHDVXUHGERWKE\RQOLQHEX\HUVDQGE\UHYHQXH
7KHVKDUHRIWKH$VLDDQG2FHDQLDUHJLRQLQJOREDO%&HFRPPHUFHLVH[SHFWHGWR
VXUJHIURPWRSHUFHQWEHWZHHQDQGDQGWKDWRIWKH0LGGOH(DVW
DQG$IULFDWRLQFUHDVHVOLJKWO\IURPWRSHUFHQW&RQYHUVHO\WKHFRPELQHG
VKDUHRI:HVWHUQ(XURSHDQG1RUWK$PHULFDLVH[SHFWHGWRIDOOIURPWRSHU
cent.
International postal deliveries of small packets and parcels have seen rapid growth
in the past few years, mainly as a result of cross-border e-commerce. The volume
RIVXFKWUDGHURVHE\SHUFHQWEHWZHHQDQG'XULQJWKLVSHULRGWKH
VKDUHRIGHYHORSHGFRXQWULHVDVVHQGHUVGURSSHGIURPPRUHWKDQSHUFHQWWR
OHVVWKDQSHUFHQW'HYHORSHGFRXQWULHVDQGWKH$VLDDQG2FHDQLDUHJLRQVKRZ
VLJQLƄFDQWWUDGHVXUSOXVHVLQUHODWHGGHOLYHULHVZKLOHWKHRSSRVLWHLVWUXHIRURWKHU
regions.
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The report outlines key opportunities and challenges of e-commerce ...
$ QXPEHU RI SURYHQ DQG SRWHQWLDO EHQHƄWV DUH SUHVHQWHG E\ %% DQG %&
e-commerce, such as enhanced participation in international value chains, greater
PDUNHWDFFHVVDQGUHDFKDQGLPSURYHGLQWHUQDODQGPDUNHWHIƄFLHQF\DVZHOODVORZHU
transaction costs. It may spur job creation in the information and communications
technology (ICT) sector and in enterprises that become more competitive thanks to
RQOLQHSURFXUHPHQWDQGVDOHV1HZHYLGHQFHIURP(XURSHSUHVHQWHGLQWKHUHSRUW
SRLQWVWRVLJQLƄFDQWSURGXFWLYLW\JDLQVIURPVHOOLQJRYHUWKH,QWHUQHWDQGLQGLFDWHVWKDW
such effects are larger for smaller enterprises and in services industries.
%XWEHQHƄWVIURPHFRPPHUFHGRQRWDFFUXHDXWRPDWLFDOO\DQGWKLVIRUPRIWUDGLQJ
also raises challenges for some existing players. With the entrance of competitors
RIIHULQJQHZSURGXFWIHDWXUHVDQGFXVWRPHUVHUYLFHVHFRPPHUFHUHGHƄQHVWKH
PDUNHWSODFH)RUH[DPSOHWUDGLWLRQDOqEULFNVDQGPRUWDUrVWRUHVLQFUHDVLQJO\QHHG
to adapt to enhanced price transparency and competition by providing new online
sales channels, investing in new equipment and services, building complementary
skills and revising their business strategies. The transition to online sales is not an
easy task and even leading retailers of the world have wrestled with this challenge.
There may also be a risk that technology-savvy foreign competitors outdo local
ƄUPV JDLQLQJ JUHDWHU PDUNHW VKDUHV IURP HFRPPHUFH FRPSDUHG WR ORFDO RQHV
Trade online has expanded the number of incidents and geographic reach of certain
FULPHV DQG IUDXGXOHQW DFWLYLWLHV *RYHUQPHQWV PD\ IXUWKHUPRUH EH FRQFHUQHG
with tax erosion and transfer pricing.

… as well as major barriers and drivers, especially for micro and small
businesses
$QXPEHURIIDFWRUVDFWDVSRWHQWLDOFRQVWUDLQWVRQHFRPPHUFH(FRQRPLFEDUULHUV
include inadequate ICT infrastructure and use, unreliable and costly power supply,
OLPLWHGXVHRIFUHGLWFDUGVODFNRISXUFKDVLQJSRZHUDQGXQGHUGHYHORSHGƄQDQFLDO
systems. Sociopolitical barriers include weak legal and regulatory frameworks
ZKLFK LQƅXHQFH ZKHWKHU SHRSOH DQG HQWHUSULVHV WUXVW RQOLQH WUDQVDFWLRQV 
cultural preferences for face-to-face interaction, and reliance on cash in society.
$QGFRJQLWLYHREVWDFOHVƄQDOO\LQFOXGHORZOHYHOVRI,&7OLWHUDF\DZDUHQHVVDQG
knowledge related to e-commerce among both consumers and enterprises. Thanks
WRFKDQJHVLQWKHqHFRPPHUFHHFRV\VWHPrtWKHQHWZRUNRIDFWRUVLQVWLWXWLRQV
and infrastructure that forms the environment required for effective e-commerce –
some of these barriers are today easier to overcome.
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Although most micro and small enterprises in developing countries have yet to
start buying or selling products online, recent developments are expanding their
FKDQFHV RI VHL]LQJ EHQHƄWV IURP HFRPPHUFH )LUVW FRQQHFWLYLW\ KDV JUHDWO\
improved, notably as a result of the widespread uptake of mobile telephony and
social media, and rising levels of Internet use enabled by deployment of international
DQG QDWLRQDO ƄEUHRSWLF QHWZRUNV 6HFRQG QHZ DSSOLFDWLRQV SODWIRUPV DQG
services are lowering the barriers to entry. Third, new payment solutions provide
wider choice for both enterprises and consumers to conduct transactions online.
Fourth, local e-commerce companies – sometimes backed by foreign investors –
are rapidly appearing in developing countries, tailored to the needs and demands
of local users. Fifth, there is growing readiness among enterprises and consumers
WRFRQGXFWEXVLQHVVRQOLQHDVZHOODVPRUHDZDUHQHVVDPRQJ*RYHUQPHQWVDQG
lawmakers of the importance of relevant legislation and regulation to enhance trust
online.

The UNCTAD B2C E-commerce Index: A new tool for measuring
e-commerce readiness
To assess the readiness of countries for e-commerce, the report presents the
QHZ 81&7$' %& (FRPPHUFH ,QGH[ FRYHULQJ GDWD IRU  HFRQRPLHV RQ
IRXU LQGLFDWRUV ,QWHUQHW XVH VHFXUH VHUYHUV FUHGLW FDUG SHQHWUDWLRQ DQG SRVWDO
GHOLYHU\VHUYLFHV7KH81&7$'%&(FRPPHUFH,QGH[YDOXHLVVWURQJO\SRVLWLYHO\
correlated to the variation in the share of individuals shopping online. It suggests
that the highest e-commerce readiness is found in Luxembourg, Norway and
Finland (table 1). Among developing and emerging economies, all front-runners are
LQ(DVW$VLDWKH5HSXEOLFRI.RUHD+RQJ.RQJ &KLQD DQG6LQJDSRUH
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Table 1. Top 10 countries in UNCTAD B2C E-commerce Index 2014, by region

Globally

Developing
economies

Africa

Asia and
Oceania

Latin
America
and the
Caribbean

5HSXEOLFRI Chile
Korea

Transition
economies

Luxembourg

5HSXEOLFRI
Korea

0DXULWLXV

Norway

Hong Kong
(China)

South Africa Hong Kong Uruguay
(China)

Finland

Singapore

(J\SW

Singapore

Trinidad and 5XVVLDQ
Tobago
Federation

Canada

%DKUDLQ

Tunisia

%DKUDLQ

%UD]LO

%RVQLDDQG
+HU]HJRYLQD

Sweden

Turkey

0RURFFR

Turkey

Argentina

Albania

Australia

Chile

Sierra Leone 0DOD\VLD

&RVWD5LFD

*HRUJLD

Denmark

Uruguay

=DPELD

Dominican
5HSXEOLF

Ukraine

5HSXEOLFRI
Korea

Trinidad and
Tobago

0DGDJDVFDU China

0H[LFR

Armenia

United
Kingdom

0DOD\VLD

=LPEDEZH

United Arab %ROLYDULDQ %HODUXV
(PLUDWHV
5HSXEOLFRI
9HQH]XHOD

Israel

%UD]LO

0DOL

Islamic
Colombia
5HSXEOLFRI
Iran

Lebanon

The former
Yugoslav
5HSXEOLFRI
0DFHGRQLD
Serbia

5HSXEOLFRI
0ROGRYD

6RXUFH 81&7$'

The Index allows countries to compare their readiness with others and also indicates
their relative strengths and weaknesses in different elements of the e-commerce
process, such as the quality of Internet infrastructure and the availability of payment
and delivery solutions. There is considerable variation at the regional level. For
example, transition economies have a relatively high degree of home postal delivery,
whereas credit card penetration is low compared with most developing regions.
On the other hand, in Latin America and the Caribbean, and in Asia and Oceania,
there is scope for improving the coverage of postal home delivery, and in Africa,
performance is hampered by low overall Internet penetration levels compared with
other regions.
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*OREDOO\ FUHGLW FDUG SHQHWUDWLRQ KDV WKH ORZHVW DYHUDJH YDOXH DPRQJ WKH IRXU
LQGLFDWRUVLQWKH,QGH[0RVWUHWDLOHFRPPHUFHSD\PHQWVDUHVWLOOPDGHYLDFUHGLW
card, but the role of other methods is forecast to expand in the future. As a result,
credit card use may become a less important determinant when alternative payment
VROXWLRQVJDLQWUDFWLRQ0RELOHSD\PHQWVIRUH[DPSOHDUHH[SHFWHGWRDFFRXQWIRU
RQO\  SHU FHQW RI WKH YDOXH RI HFRPPHUFH SD\PHQWV E\  +RZHYHU WKH\
DUH DOUHDG\ LPSRUWDQW LQ FRXQWULHV FKDUDFWHUL]HG E\ OLPLWHG ,QWHUQHW XVH EXW ZHOO
functioning mobile money systems. In several African countries, mobile solutions
represent the most viable infrastructure for e-services due to high degrees of
ƄQDQFLDOH[FOXVLRQOLPLWHGDYDLODELOLW\RIƄ[HGOLQHVFRVWRIƄ[HGOLQHVDQGFRVWRI
the card infrastructure. In Kenya, online purchase payments from mobile phones
DFFRXQWHGIRUSHUFHQWRIWRWDOHFRPPHUFHWUDQVDFWLRQYDOXHLQDVPDOOHU
share than for cash-on-delivery but larger than for credit card payments.

Most of the top e-commerce companies are from the United States and
China
The emerging e-commerce landscape is featuring a growing number of enterprises
offering global solutions as well as services that are carefully tailored to the local
HQYLURQPHQW $PRQJ WKH JOREDO SOD\HUV D QXPEHU RI VSHFLDOL]HG HFRPPHUFH
companies with web sales only play a prominent role in the market. Some of
WKH ODUJHVW VXFK FRPSDQLHV E\ RQOLQH UHYHQXH DUH $PD]RQFRP 8QLWHG 6WDWHV 
-'FRP &KLQD  'HOO 8QLWHG 6WDWHV  DQG -LDFRP &KLQD  ,Q DGGLWLRQ WR WKHVH
several global platforms allow individuals and small businesses to offer their goods
DQGVHUYLFHVRQOLQHVXFKDVWKH$OLEDED*URXS &KLQD H%D\ 8QLWHG6WDWHV DQG
5DNXWHQ -DSDQ ,QWHUPVRIJURVVPHUFKDQGLVHYDOXHWKHWRSHFRPPHUFHVLWHVLQ
WKHZRUOGLQZHUHWKH$OLEDED*URXSIROORZHGE\$PD]RQDQGH%D\
(FRPPHUFHSODWIRUPVZLWKVWURQJSUHVHQFHDURXQGWKHZRUOGVXFKDV$PD]RQ
H%D\ $OLEDED DQG 2/; SURYLGH VROXWLRQV WR PDQ\ VPDOO HQWHUSULVHV 7KH\ FDQ
IDFLOLWDWHDFFHVVWRLQWHUQDWLRQDOPDUNHWVFDUU\RXWWUDGLQJDQGRUJDQL]HVKLSSLQJ
DQGƄQDQFLDOWUDQVDFWLRQVZLWKLQDQGEH\RQGQDWLRQDOERUGHUV+RZHYHUPHUFKDQWV
in developing countries do not always enjoy equal access to these services. For
example, only in one developing country (India) are merchants able to register as
VHOOHUVRQ$PD]RQ,QWKHFDVHRIH%D\XVHUVFDQUHJLVWHUWRVHOORQLWVSODWIRUPLQ
8QLWHG1DWLRQV0HPEHU6WDWHVLQFOXGLQJQLQHGHYHORSLQJFRXQWULHV2WKHUH%D\
sites allow for buying but not selling. Such asymmetric access to marketplaces may
accentuate existing imbalances in e-commerce trade as it is easier to export from
one country to another.
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But new entrants offer locally tailored solutions in developing countries
7KH DEVHQFH RI JOREDO SODWIRUP SURYLGHUV FUHDWHV VFRSH IRU ORFDO SOD\HUV WR ƄOO
the void. In sub-Saharan Africa, for example, various e-commerce solutions have
been adapted to develop commerce over feature phones. There are thousands of
e-commerce start-ups throughout the continent, but only a handful have reached
VLJQLƄFDQWVFDOH0DQ\QHZHFRPPHUFHSD\PHQWJDWHZD\VKDYHDOVRDSSHDUHG
0HDQZKLOHLQ$VLDQOHDVWGHYHORSHGFRXQWULHVVXFKDV%DQJODGHVKDQG&DPERGLD
new e-commerce sites are targeting the domestic market, enabling consumers to
browse and order products online.

Global mapping of e-commerce legislation highlights progress and gaps
%X\LQJDQGVHOOLQJRQOLQHUDLVHOHJDOFKDOOHQJHVWKDWKDYHWREHDGGUHVVHGE\ERWK
*RYHUQPHQWV DQG WKH LQGXVWU\ LWVHOI 7KLV DSSOLHV WR GRPHVWLF HFRPPHUFH DQG
HYHQPRUHWRLQWHUQDWLRQDOWUDQVDFWLRQV(YHQLQGHYHORSHGUHJLRQVGLIIHUHQWOHJDO
requirements set in national laws hamper cross-border e-commerce. Despite
VLJQLƄFDQWSURJUHVVLQWKHDGRSWLRQRIODZVDQGWRVRPHH[WHQWOHJDOKDUPRQL]DWLRQ
in many regions, there is a need to align laws with international legal instruments.
)XUWKHUPRUH VHYHUDO *RYHUQPHQWV HVSHFLDOO\ LQ GHYHORSLQJ FRXQWULHV QHHG WR
adopt baseline laws in legal areas where they do not exist and ensure enforcement.
The Information Economy Report 2015 maps the availability of national legislation in
IRXUNH\DUHDVRIF\EHUOHJLVODWLRQHWUDQVDFWLRQVFRQVXPHUSURWHFWLRQRQOLQHGDWD
SURWHFWLRQDQGSULYDF\DQGF\EHUFULPH5HOHYDQWODZVLQWKHVHDUHDVDUHPRVWO\LQ
place in developed countries, but in many other parts of the world the availability is
inadequate. The share of countries that have adopted a law is generally highest for
HWUDQVDFWLRQVDQGORZHVWIRUWKHSURWHFWLRQRIFRQVXPHUVRQOLQH3DWWHUQVYDU\E\
UHJLRQ WDEOH )RUH[DPSOHLQ&HQWUDO$PHULFDVHYHQRXWRIHLJKWFRXQWULHVKDYH
consumer protection legislation in place, but more than half of the countries lack
laws related to data protection and cybercrime. The subregion with the weakest
FRYHUDJH RI HFRPPHUFH OHJLVODWLRQ LV 0LGGOH $IULFD ZKHUH RQO\ WZR RXW RI QLQH
countries have e-transactions, consumer protection online and data protection
laws, and only one country has adopted cybercrime legislation.
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Countries
(number)

E-transactions
laws (%)

Consumer
protection
laws (%)

Privacy
and data
protection
laws (%)

Cybercrime
laws (%)

Table 2. Share of economies with relevant e-commerce legislation, by region, 2014 (per cent)

42

97.6

85.7

97.6

83.3

Africa

54

46.3

33.3

38.9

40.7

(DVWHUQ$IULFD











0LGGOH$IULFD

9







11.1

Northern Africa











Southern Africa

5









Western Africa











Asia and Oceania











Developed economies
Developing economies

(DVWHUQ$VLD

4









11





54.5



Southern Asia

9





44.4



Western Asia











Oceania











Latin America and the
Caribbean

33

81.8

54.5

48.5

63.6

Central America











South America











Caribbean





15.4





Transition economies

17

100.0

11.8

88.2

70.6

194

74.7

47.4

55.2

60.3

6RXWK(DVWHUQ$VLD

All economies
6RXUFH 81&7$'
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National strategies and international policies can help secure
sustainable gains from e-commerce
As the digital economy expands and more business activities are affected, it is
important to consider policies that can help to harness e-commerce for sustainable
development. In this context, a national e-commerce strategy developed in
collaboration with relevant stakeholders can play a useful role. Special attention
may be devoted to measures to facilitate the effective involvement of micro and
small enterprises.
$VVHVVLQJ HFRPPHUFH UHDGLQHVV LV D QDWXUDO ƄUVW VWHS WRZDUGV IRUPXODWLQJ DQ
effective national e-commerce strategy and to set priorities. This involves developing
an understanding of national needs, characteristics, strengths and weaknesses,
XVLQJ RI WRROV VXFK DV WKH 81&7$' %& (FRPPHUFH ,QGH[ $Q\ DVVHVVPHQW
should include a comprehensive review of the evolution of e-commerce, including
e-commerce-related initiatives, and a stocktaking of the resources and capabilities
that could contribute to the development of e-commerce. This may require the
collection of information through desk research and direct consultations with
relevant stakeholders.
3URSHUO\LGHQWLI\LQJWKHPDLQFKDOOHQJHVDQGEDUULHUVDQGXQFRYHULQJWKHG\QDPLFV
underpinning them will help to ensure that policy measures adopted are effective.
Key policy areas include the development of ICT infrastructure, logistics and trade
facilitation, the legal and regulatory environment, e-payments, platforms and skills
development in combination with an enabling international environment.
In the legal area, policy- and lawmakers need to take various actions. First, laws
for e-signatures and e-contracting should be aligned to become internationally
compatible. Second, consumer protection online should take into account ongoing
HIIRUWVE\WKH2UJDQL]DWLRQIRU(FRQRPLF&RRSHUDWLRQDQG'HYHORSPHQWDQGWKH
United Nations to update the international guidelines on consumer protection.
Third, the establishment of minimum standards in regard to data protection
and cybercrime could help ensure cross-border coordination on the design and
implementation of relevant legislation and stronger enforcement institutions. Fourth,
DVF\EHUOHJLVODWLRQLVVWLOODUHODWLYHO\QHZƄHOGRIODZLQODUJHSDUWVRIWKHGHYHORSLQJ
world, further efforts are needed to strengthen the capacity of lawmakers and the
judiciary. Finally, there is a need for raising the awareness about existing cyber
legislation among all stakeholders.
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At the international level, special attention is warranted in the areas of international
trade rules, taxation and support to capacity-building in developing countries.
(FRPPHUFH IHDWXUHV LQ WKH LQWHUQDWLRQDO GHYHORSPHQW DJHQGD LQ RXWFRPH
GRFXPHQWVRQWKHqYLVLRQEH\RQGrIRUWKH:RUOG6XPPLWRQWKH,QIRUPDWLRQ
6RFLHW\DVZHOODVLQWKHRXWFRPHRIWKH%DOL0LQLVWHULDO&RQIHUHQFHRIWKH:RUOG
7UDGH2UJDQL]DWLRQ,QWHUQDWLRQDOGHFODUDWLRQVDFFRUGLQWKDWWKHUHUHPDLQVDPSOH
VFRSHIRUPDNLQJHFRPPHUFHPRUHLQFOXVLYHDQGEHQHƄFLDO
)XUWKHUVKLIWVIURPRIƅLQHWRRQOLQHFRPPHUFHDUHH[SHFWHGLQWKHFRPLQJ\HDUV
This will continue to change the ways in which consumers and enterprises interact.
Some are better equipped to adapt to such transformations. From a policy
perspective, it is important to create an environment that provides more equal
opportunities for stakeholders in different locations and areas of society to take
part in the process. In this context, international cooperation and effective dialogue
between policymakers and other stakeholders will remain instrumental.
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